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* Thevolume of content published continues to
increase, and new topic areas get rapidly saturated
with content.

* There has been a sharp decline in viral posts that
gain hundreds of thousands of shares.

» Based on a sample of 100 million posts published in
2017, social sharing of content has halved since 2015.

 Clickbait style headlines and listicles are far less
effective at generating social engagement than
they were. ‘

» The majority of content gets zero backlinks but
authoritative research and reference content
continues to gain links. In particular, authoritative
evergreen content consistently gains shares and
links over time.

* There has been a growth'in content sharing.on
LinkedIn and many publishers are seeing steady
# \ increases in content engagement on the platform.

Y @jasonmillerca @jasonmillerca


https://twitter.com/search?q=@jasonmillerca&src=typd
https://www.instagram.com/jasonmillerca/



https://twitter.com/search?q=@jasonmillerca&src=typd
https://www.instagram.com/jasonmillerca/

X Focus on building evergreen, authoritative
content

X Localise that content

X  Extract every last ounce of value from that
'S content (organic and paid)

X Experiment & Test

Y @jasonmillerca @jasonmillerca


https://twitter.com/search?q=@jasonmillerca&src=typd
https://www.instagram.com/jasonmillerca/

¥ @jasonmillerca @jasonmillerca


https://twitter.com/search?q=@jasonmillerca&src=typd
https://www.instagram.com/jasonmillerca/







GO gle How to take better portraits book _ L, Q .

All Shopping Videos Images News More Settings Tools

About 103,000,000 results (0.79 seconds)

Shop for How to take better portraits book Sponsored 2

PlNOT(‘JGRAF‘VHS ;“!;OT(.)C;RMI‘HS

How to Take Better Digital Portrait 100 Ways To Take (very Good)-100 Ways 1o
Photos By Kevin... Photography 101:... Better Portrait... To Take Better Portra... e
£6.86 £3.47 £2.45 £2.79 |
Wordery World of Books eBay eBay P

¥ Special offer % Special offer

By Google By Google By Google By Google ] s
Read This if You Want to Take Great Photographs: Amazon.co.uk ... 5
https://www.amazon.co.uk/Read-This-Want-Great-Photographs/dp/1780673353 v 1

Buy Read This if You Want to Take Great Photographs 01 by Henry Carroll (ISBN: 8601404213243) : |
from Amazon's Book Store. Everyday low prices and free .. |

Read This if You Want to Take Great Photographs of People: Amazon ...
https://iwww.amazon.co.uk/Read-This-Great-Photographs-People/dp/1780676247 ~

Buy Read This if You Want to Take Great Photographs of People 01 by ... Also check our best rated .

Photography Book reviews ..... Covers everything from portraits to street photography along with v
technical tips for settings and studio lighting.

1
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Read This if You Want to Take Great Photographs of People Paperback — 7 Sep 20

by Henry Carroll ~ (Author)
Yo vy v 45 customer reviews

> See all 4 formats and editions

Kindle Edition Paperback f]

| £7.79 £10.49 vprime e
Read with Our Free App 10 Used from £4.79 .‘_' i
33 New from £6.99 St

gl

Note: This item is eligible for click and collect. Details ‘ 4
‘ |

. -.ovj

. t::‘Get £10 off dinner when you j

res aura_;1 purchase an eligible book I
Leam more > - 1\

W 1

)

No clichés. No cheese. No camera-club jargon. This straight talking introduction to photographing people "

is the hotly anticipated follow up to the bestselling Read This if You Want to Take Great Photographs.

~ et
| o
—d o B

See all 12 images ) ) )
Ideal for users of any camera with a basic knowledge of a few photo-fundamentals, this book walks you
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Two businesspeople talking at a table over a laptop with line

charts




This 1s where my creative image should be.
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WE PLAY SUEDE, BLUR, PULP. ELASTICA, DASIS, MENSWE@R, MARION, GENE. SLEEPER ASH, ECHOBELLY, WANNADIES, OCS, MANSUN, DIVINE COMEDY, SALAD,
STONE ROSES, CHARLATANS, LUSH, LONGPIGS, SHED 7 SUPER FURRIES, BLUETONES, INSPIRAL CARPETS, KENICKIE, SUPERGRASS, MANICS, DUBSTAR, TEENAGE FANCLUS,
PLACEBO, MCALMONT & BUTLER, SPACE, GARBAGE, TIGER, THESE ANIMAL MEN, KULA SHAKER, LIGHTNING SEEDS, RIDE, DODGY, SAINT ETIENNE, GENEVA
IF T WAS ON A SHINE COMPILATION, IT'S IN
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OPONSOREDICONTENT

Engage your prospects with relevant
content in the world’s only professional
feed and in premium placements beyond

Jess Witliams
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.- higher CTR

ﬂ LinkedIn Marketing Solutions

Read the definitive quides to better advertising, lead generation and brand
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“Bright”

n LinkedIn Marketing Solutions _—

three guides now. https://Inkd.in/g2a9Yxh

YOUR LINKEDIN MARKETING
GOES SUPERSONIC

Linked [T}

S

40% higher CTR & 30% lift in engagement

“White”

n Linkedin Marketing Solutions pew

day: https://Inkd.in/gdnbCfw
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Christina O'Connor

Everything you need to know to advertise better on LinkedIn

Download Now

f). Christina O'Connor

Hi Grace,

Forget what you've heard. There’s only one business that has

everything you need to know about advertising on LinkedIn.

This year, we are telling it like it is for advertisers on LinkedIn. about e C

D
-
W

We have created a series of guides that show you exactly how A

(o)
J
T

to apply LinkedIn advertising to your different marketing Cat tha Linkedin ann 1

objectives.

Read our new series and nobody will know more about how to '
advertise, build brand awareness and generate leads for your

business on our platform. We're giving you literally everything

¥ @jasonmillerca @jasonmillerca
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5.32%
CTR

3 ontent marketing and 65% of marketers  n)
gioend in the next year There is no denying ™

;-' | component of every markesing sirategy

FAFGe 10 Content MarkeIng was writtén for you, e

et [00king 10 take your content marketing strateay %

gyond theory 10 enlightened practice

- erest and help generate revenue with this defindive
‘"'!-. no','ou need 1o know about content r @ % 1 )i sl

75%

fanioad the guide and uncover

on for your content marketing engine
3ging and producing content

0 Gelver meaningiul CONENt XDEreNCEs
jue of your content marketing
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Unlr 5 G 90 Corp. © 2016

A Christina O'Connor
“«

Make sure the best markeling ideas come 10 you

Hi Christina

Marketing” son wid o5 VY _F st of them come to you

The officia /'  far.eling  ‘Wtions " 41 bl Is here 10 keep you ahead
of themarketing/ 40 "~upd Jev ¢ day . ** w0 latest thinking opinions
from industry > _encen, oF  _er tips and tricks for using Linkedin to
achieve your goals It's thete 10 keep you coraected 10 your industry and help
YouRnyoh bh a Wah sra

Subacribe to the blog and you'll got posts like this delivered straight to your
Inbox

« A 828 Marketer Spencs a monin weh Snapchat

« Tha 5 biggest changes In contert matketing — and how 10 keep up
« The Millennials’ guide to MiBennials

o Are marketers missing the real story with Vitual Realey?

« Can you be funny on Linkedin?

Stay vp to date and subscrbe for free today. Enjoy the blogl

Summer y /

Sponsored Content j
& InMail Together -‘1

Linked in

inspiration L/

for market.ers: 6.19%

Tranocsinntie

About Feedback Privacy & T
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How a tyre brand became the last word in restaurant reviows

How train safety announcements became a globol content
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Plus Volvo Trucks, MS8C and more
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BACKGROUND COLOR

Does woodgrain feel more authentic, or provide more

visual interest? Either way, the post with the darker
wood background saw 32% more clicks than a lighter,
white background.

+32%

clicks
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TEST CREATIVE PLACEMENT TO DRAW A . \ :
READER’S EYE ‘ “Si

e A

Can you spot the difference? In one image, the model is . R

looking right at the CTA button, subtly drawing readers’
attention to it. This image saw an 89% increase in clicks
over the other image.
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Y @jasonmillerca

Fastest downloaded content in LMS history (25K
downloads PDF 150K View of HTML so far.. )

Easy to localize (Available in German, French, Spanish)
Immediately adopted by sales
Leveraged across business lines

Print versions for events

@jasonmillerca
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71% state they consumed blog

content during the purchase
process compared to 66% last year

TSI Mﬁ Wiy
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Power Pages
(How to, What is)

Linked B

PROGRAMMATIC
— THE EBOOX

Strong Opinions
(Editorial)

Research

HOW THOUGHT
LEADERSHIP IMPACTS B28B
DEMAND GENERATION




We:

+242% ‘ +146%
Increase i Increase in
wnique mage 2018 vs 2017 pvg.Time o .

views

We are posting

Bos ~ less, but traffic . N
: and conversions 312% = <N
+67% Increase B
Increase in go up. YOY
Ave. Shares in Organic r
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In Q1, blog content was ranking on Page
1 for over 300 non-branded terms,
including:

2 Demand generation marketing
e Best b2b marketing campaigns
How to become a thought leader
Creative b2b marketing ideas

B2b marketing campaigns

B2b marketing metrics

X X X xX X

B2b advertising examples

Y @jasonmillerca @jasonmillerca
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In Q1, blog content was ranking on page 1
for over 700 branded terms, including:

X LinkedIn profile tips

X Best time to post on LinkedIn
-~ X LinkedIn ads benchmarks

X How to improve LinkedIn profile

X LinkedIn text ads

X LinkedIn for b2b marketing

X

LinkedIn for b2b lead generation

Y @jasonmillerca @jasonmillerca
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What are the
video advertising?
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Full Episode:

4 Advance teasers
1 Full Length 25 minute Video
12 Short form videos

Virtual Premiere:;

2 Advance teasers

1 Full length video

4 Short form videos * L. oo

@jasonmillerca
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16.5K total video views over three months
7600 combined blog views

1600 plus total social shares

Projected year 1 ROl 966%

& X< 2 Shortlists for Awards

Y @jasonmillerca @jasonmillerca
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Penry Price
Vice President, Marketing Solutions, LinkedIn
1w « @ Public

Episode 7 - Bring more joy to those around you - we all need it. #walking2work
#helpotherssmile #relax

407 Likes - 44 Comments
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Which “Doctor Who" Regeneration Best Represents Your
Content Marketing Maturity Level?

Jane Fleming May 12, 2017

4

s

It has been around for a long time, but has exploded in popularity in the

Wthh "[]octm Whﬂ ctor RE[]IESEMS last 10 years. It can take you to places you never thought possible. The

. 9 more you invest in it, the more rewarding it can be. All of the above applies
Your Content Marketmg Matunty. to content marketing...and also to perennial BBC favourite Doctor Who.

Like The Doctor, content marketers must consistently reinvent...

Topics: Content Marketing, B2B Marketing

ROSTED 8Y

JASON MILLER

Le mythe de la capacité de El gran mito de la capacidad de The Podcast Masterclass on

concentration d'un poisson atencion del pez de colores... Slow Journalism
rouge... Jason Miller May 11, 2017 Jason Miller May 11, 2017
Jason Miller May 11, 2017

Cuando acabe el Festival de Marketing, There's a lot of discussion in B2B content

Au terme du Festival du marketing, nous tu y yo habremos perdido la cuenta del marketing about “thinking like a
aurons, vous et moi, perdu le compte du numero de veces que nos han dicho que journalist” or “thinking like a publisher” —
nombre de fois ou il a été dit que nous tenemos una... but do all...

avons une...

Towlan: Cachlatlioatad AMadiabons fo Madanmat
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Llnkedln Marketing Solutions ating Solutions
667,416 followers Ein Guide zu den LinkedIn Marketing Solutions https://Inkd.in/f_8kFk9
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Free Upgrade

The advice we've packed into our Sophisticated Marketer's Book of Wisdom will TS Mo s o~ 1o Promim
leave you inspired and energized. Download your free copy today:
https://Inkd.in/gdV|Cbb

W Videos. Get Vimeo Butiness Now

Pocple are now ‘ghonting’ at work

ST'S SAMe Sex Tuling thown out

Faking feelings at work lsa't worth it

Ethided P

MARKETER‘S BOOK OF

WISDOM-

5 IMPORTANT ] INCISIVE MARKETING
DEAS FROM THINKERS
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"Storytelling, rock ‘'n’ roll, and secrets to creating
remarkable content. B2B marketing just got sexier.
Pay attention, marketers! A must-have guide to
creating content that rocks is here."

- Ekaterina Walter, author of the Wall Street Journal bestseller
Think Like Zuck and co-author of The Power of Visual Storytelling
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