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170,000 7,300 1,200
Facebook posts per second Tweets per second Pinterests per second

850,000 36,500 6,0005.1 million 219,000 36,00010.2 million 438,000 72,000
Facebook posts every 5 seconds Tweets every 5 seconds Pinterests every 5 secondsFacebook posts every 30 seconds Tweets every 30 seconds Pinterests every 30 secondsFacebook posts every minute Tweets every minute Pinterests every minute
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Dull Turgid

Jargon
PonderousPrejudiced

Bland
Unclear

Hectoring

Confusing

Cumbersome

Convoluted
Click-bait

Tedious
Untrue
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Jargon-free

Concise

Punchy

BelievableEngaging

Compelling
Captivating

ScintillatingInformativeActionable

Different
Unique

Emotive

Needed

RelevantCredible

Authoritative
Succinct

Readable

Tone

Digestible
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te What’s your biggest challenge in creating compelling content?

1. Ideas

2. Creative development

3. Structure

4. Grammar/vocabulary

5. Word count

6. Hook/angle

7. Time

8. Tone

9. Expertise

10.Other?
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Topical

Relevant (to the audience)

Unusual (angle)

Trouble (or an answer to)

Human interest (people)
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Use the storyline in the envelope beneath one 

of the chairs to create a truly captivating 

headline
5 minutes – max impact is key



5 minutes

remaining



4 minutes

remaining



3 minutes

remaining



2 minutes

remaining



1 minute

remaining



Time’s 

up!
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Engage
Excite Energise

Entertain

EducateEmpower

Elicit a response
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le Click-bait war Reliable content key

Keywords waning Topical authority rising

Longer content rising Mobile-friendly key

Voice/Video rising
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